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Prices Facilities

Don’t hide your
membership pricing 

and options! 
If consumers have to

hunt for it, or it doesn’t
make sense when they

find it, they will simply
go elsewhere. We

recommend featuring
this information on your
home page or providing

a link to pricing in your
top-level navigation.

OBVIOUS MEMBERSHIP PRICING 

Pre-Sign Up
Experience

Make sure you offer
clear information about

your facilities and
services. Don’t leave

your prospects
wondering if you are
class-based or if you

actually have an open-
gym floor. If you are all

about group-ex and PT
then spell that out.

MAKE YOUR OFFERING CLEAR

SOCIAL MEDIA CHANNELS

If you’ve got them and
you are showcasing
your community there,
then make sure you
have them on your
homepage in an easy-
to-locate position. The
place where consumers
intuitively look for social
links is in the footer.

Provide multiple ways to
get information instantly.

Not everyone wants to
read the website or click

through to find what they
need, so make it as easy

as possible for them to
fall in love with your club

by providing as many
ways to learn about you

as possible - research
has shown these to be

consumer preferences: 

Web chat
Social Media 

WhatsApp 

INSTANT COMMUNICATION 
CHANNELS

Newsletters are a
great way to deliver
key information about
promotions, free trials
and open-days, and
they are a great way
to get contacts into
your database. Then
you can implement a
demand generation
strategy for the slow
burners where you
foster loyalty and trust
in your brand over
time through
educational content
that informs and
delights. 

NEWSLETTER SIGN UP
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Book a Tour

ADD TO CALENDAR

CONFIRM BOOKING

ENGAGING CONTENT
STRATEGY

Your members are the
backbone of your

club. So spend time
gathering feedback in

the form of NPS
surveys and CSAT

scores as well as
member testimonials,

and place this
differentiating

information on your
homepage - it’s a big

selling point! 

LEVERAGE SOCIAL PROOF

Give your prospects
different ways to
communicate with your
brand. If you have a
highly responsive sales
and marketing team,
then put them to good
use across social
media, email, inbound
and outbound calls, live
web chat, WhatsApp
and SMS. Better yet,
leverage AI-powered
Sales Agents to
manage these channels
24/7, ensuring you
never miss an inquiry or
an opportunity to book
a tour. 

MULTI-CHANNEL
COMMUNICATION OPTIONS

Research shows that
prospects expect to be

able to do anything
online that they can do

in person. There are
many different layers to

that, but if you offer
tours, relying on

someone calling to book
one means you are

missing out on valuable
opportunities to get

them in your pipeline.
Offer self-service ways
to schedule tours with

simple sign-up fields, or
utilise AI Agents across
your channels who are

trained to nurture
prospects through to

this desired action.

SELF-SERVICE TOUR BOOKING

You might not realize it,
but your prospects want
to feel connected to your
brand. They want to
recognize their interests
and aspirations in what
you offer. A great way 
to differentiate your club
from others is to show
them you’re running a
knowledgeable, well-
informed facility. Non-
promotional content is a
great way to demonstrate
this - think nutritional
trends, recommended
workouts and ‘Member
Spotlights’. 
AI-powered content
generators are a great
way to inspire your teams
and deliver this kind of
content regularly.

BOOK TOUR

Book your KeepmeFIT tour

“The KeepmeFIT team make me
feel at home. From day one of my

free trial, to three years later. I
wouldn’t go anywhere else now.” 

Jenny Kelso - KeepmeFIT Member
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Multi-Language,
Multi-Channel 
Lead Generation

Engage Anytime, On Multiple
Channels, In Any Language

BOOK A DEMO

LEARN MORE

www.keepme.ai
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